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Hosukos PycnaH lOpbeBuny, 3orpabsaH Esa MapylipoBHa

AHHoTauua. HactosAwan pabota npeactaBnaet coboi pesynbTraT NCccefoBaHuUsA, B pam-
Kax KoOToporo Obina npoaHanuM3MpoBaHa 3BOMIOLMUA MeaMa naHawapTa B KOHTEKCTe
pa3BuTMA 1 pacnpocTpaHeHna UMdPOBbLIX TEXHONOMMIA. B cTaTbe paccmaTpurBaeTca Ka-
yeCcTBEHHOE BNVAHVE LMPPOBU3aLMN Ha BU3HEC- U OMepaLiOHHbIE MOAENV TPpagMuu-
OHHbIX MevyaTHbix CMW B ycnioBrAx oueBraHOM HEOOXOANMOCTM 1A OpraHu3aLmii 3TON
chepbl aganTMpoBaTbCs K TpeboBaHMAM LUMdPOBOM 3noxu. B paboTe noguepkmBaetcs
3HaueHue JoBepuA Kak KynbTypHOro ¢peHoMeHa 1 ero KntueBas posib B MPUHATAW pe-
LWEeHM B yCNoBUAX U36bITKa MHPopmMaumn. Micnonb3ya aHanUTUYECKUIA U CUCTEMHBIN
NMOAXOAbl, aBTOPbl NCCNIEAOBAaHUA MHOTOCTOPOHHE MCCeAyoT MAaclTabHOCTb Y MHO-
roacrneKkTHOCTb 3BOMOLMM MeANaNHAYCTPUK. B cTaTbe Takke aHanu3npyoTca Tekyllee
COCTOAHME 1 NepcnekTusbl nHTerpaumn NN B peatenbHoctb CMW, B yacTHOCTK, Takne
NPOAYKTbl TEXHONIOTMI, KaK NPeAVMKTUBHAA aHaNNTUKa 1 NepCcoHanm3aumna KOHTEHTa,
UTO B 3HAUMTENbHOW CTEMEHW MEHAET NPOLLECChl CO3aHUA U PacnpocTpaHeHna nHbop-
MaLMOHHOIO KOHTeHTa. ABTOPbI PacCMaTPUBAIOT U Nepexos OT MepapXnyeckoro pac-
NPOCTPAHEHA KOHTEHTA K MOZIeNTM COBMECTHOTO NMPOV3BOACTBA 1 NOTPebieHns, 1 nog-
YepKMBaIOT 3HAUEHVEe NEePCOHaNMN3aLUMM KOHTEHTa U BMAHME SKOHOMUKU NAaThopm Ha
6u3Hec-mogenn cospemeHHbix CMI. B pe3ynbTaTte npoBeaeHHo paboTbl aBTOpPbI NpK-
XOHAT K BbIBOJY, UTO, HECMOTPA Ha CyLllecTBylolme Npobnembl, neyatHble CMU moryT
COXPaHUTb CBOIO aKTyaNbHOCTb W YCneX, eCNn CMOryT yAenuTb 4OCTaTOYHOE BHUMaHne
KauecTBY U YHUKaNnbHOCTU KOHTEHTa, iNA NOAAEPKaHUA AOBEPUA ayaUTOPUN, ANA KOTO-
PO BaXKHO 3GPEKTUBHO OPUEHTUPOBATLCA B KOHKYPEHTHOM LidpoBo cpee.
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BBenenie

a3BUTIE CETOHAIIHEI S1I0XM, KOTOPYIO 110 IIpaBy MOKHO Ha3BaTh IVI(pOBOIL,

CTAJI0 HAaya/IOM Cepbe3HOIl U KadecTBeHHOI TpaHcpopmarym CMI, nockonb-

Ky B paMKaxX TeKYILIVX SBJICHNII KapHA/IbHO MEHAeTCA MTaHAIAdT CO3aH,
pacnpocTpaHeHus u noTpebneHys NHGOPMALMOHHOrO KOHTeHTa. Co3laHue HOBBIX
IPOAYKTOB IM(POBBIX TEXHOTOIMI He TONIBKO PaCIIMPIUIO KOMMYHUKATVBHbIE BO3-
MO>XHOCTY, HO ¥ IIPUBEJIO K BO3HUKHOBEHIIO IOV -MEAVITHOM Cpefibl, B KOTOPOM Tpa-
JIALVIOHHBIE U1 HOBbIE Me[[ia COCYLIECTBYIOT ¥ B3aMMOJENCTBYIOT B JOCTOYHO C/IOXK-
HbIX KOHQUTYpauuax. B jaHHOI Hay4HOIT CTaTbe aBTOPBI IIPEACTAB/IAET Pe3y/IbTaThl
VICCTIETIOBAHYISA CTIOXKHOI ITHAMUKY 3TON TpaHC(OpMAIVN U IIOKAa3bIBAOT K/TI0YEBbIe
HallpaB/IeH) s IPOLECCOB, MEHAIOUINX MeIMANHYCTPUIO.

AKTYa/IbHOCTb ¥ 3HAYMMOCTb [JaHHOJ T€Mbl IIOATBEP)KIAETCA CTPEMUTENIbHDI-
M) TeMIIaMM PasBUTHA LUQPOBBIX TEXHONOIMI M ITTyOOKMM BIMAHVEM, KOTOpOe
OHI OKa3bIBalT Ha cekTop CMII B netoM. C MOMeHTa MOAB/IEHNA TI€9aTHOI IE€pH-
OJIVIKM 11 IO COBPEMEHHOIT IIM(POBOII PeBOMIOLINY KaHAJIBI PACHIPOCTPAHEHNA Mefa
BBIHY>KJI€HBI TIOCTOSIHHO aJalTMPOBATbCA K TeXHO/MOrnm4eckoMy mporpeccy. Cerop-
HS MHTETPaIuA MCKYCCTBEHHOTO MHTeIekTa (ranee Vi), npeyIKTMBHON aHAIUTY-
KI U IPYTUX HalpaBJIeHMII, TaK/e KaK HeIpOMAapKETVHI, OCHOBAHHbINI Ha aHa/IN3e
SMOLIMOHA/IBHBIX PEAKIMNIL, AB/AETCA IPUMEPOM ITTyOUHBI U CIOKHOCTY LVPOBOIL
nnTerpauun [13]. Takas uudpoas rpancopmanus cTaBuT neper 6usHecom, pado-
TAIOIVM B cepe Mefjia cepbe3Hble BBI3OBBI, HO BMECTe C TeM 1 OTKpbIBaeT becrpe-
IefleHTHbIe BO3MOXXHOCTH. TaKoro popa moysApHble TeHAEHIMN TpedyeT TIIaTeTbHO-
TO M3Y4eHVs TOCTIeACTBII IMPPOBOI PEBOIOLIN.

[enp HacTos1Ielt pabOTBI - JaTh KOMITIEKCHBII aHamu3 11 poBoit TpancdopMa-
VMY MeVANHAYCTPUM, BBIABUTD K/II0YeBble (PaKTOPBI, ONpefe/IAolie STV U3MeHe-
HUA, ¥ IPEIJIOKUTD CTPATErNN, KOTOPbIE MeMaKOMIIAHMY MOTYT UCIIO/Ib30BATh 1A
BBDKVMBAHNA U Pa3BUTHA B HOBYIO 3110XY. 3aladaMi MCCIe0BaHNA ABIAIOTCA:

1. OueHntb coBpeMeHHOe cocTosHMe Iudposoii Tpanchopmanuun B CMU
¥ TTIOKA3aTh €€ BIMAHME Ha TPAAMLMOHHbBIE [IeYaTHbIE U3TAHNUA.

2. V3y4uTb ponb HoBepus Kak KYIbTYpHOTo ¢eHOMeHa B IuppoBOM Mefya-
naHpmadTe U ero BAMsHUE Ha BOBJICYEHHOCTD ayJUTOPUIU M CUCTEMY NIPUHATUSA pe-
IIEeHVIT B 06/1aCTV TTOTpe6IeHN A KOHTEHTA.

3. VlccnepoBaTh NpyMeHEHME TEXHONOTMIA, OCHOBaHHbIX Ha VIV, B Menna, BK/IIO-
Yad NPEeJVKTUBHYI0 aHA/JINUTUKY, aHA/IN3 SMOLVIOHA/JIbHBIX PEAKUUIl U YIpPaBJIeHMe
KOHTEHTOM.

4. VI3y4nTb cTpaTermm ¥ IOAXOMbI, KOTOpble MOIYT MCIIONb30BaTh IleYaTHbIE
CMM pis coxpaHeHUs KOHKYPEHTOCIIOCOOHOCTH ¥ aKTYa/IbHOCTU B YCTIOBUAX pas-
BUTHA LUPPOBBIX TEXHOTOIMIL.

5. OneHnTb MOTEHIVAN HY(POBBIX TEXHONOTHIL B YACTH JOIIOTHEHNS Y PacIln-
peHMs TPAJUIVIOHHBIX MHCTPYMEHTOB Mefiaby3Heca (a He [/Is VX 3aMEeHBI).
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B pamMkax 1mocTaB/IeHHBIX Liefiel 11 3ajiad, HACTOAI[AS CTAaThs, KaK HAJICI0TCA aB-
TOPBI, CMOXKET JJaTh BHATHOE IIPeACTaB/IeHMe O IMOTEHIMATbHBIX Iy TAX U(pPOBOIL
TpaHchHOpMALIM MeIMAMHIYCTPUY, OCBETUTb OCHOBHBIE IPOOTIEMBI ¥ BO3MOXKHO-
CTH, C KOTOPBIMMY CETOJHsI CTA/IKMBAIOTCS CHELMAMTUCTBI B 9TOI CJIOKHOI Y TIOCTOSH-
HO MeHsAIIerics cdepe.

ITonarue u npupona npudposoii rpancdopmanyn B cpepe CMU

ITop umdpooit Tpancopmanmeil B MeAVAMHAYCTPUM MbI IIOHVMaeM Imy0o-
KYI0 11 TIOCTOSHHO IIPOTPEeCCHPYIOLIYI0 MOAU(UKAIVIA CUCTEM, IPOLECCOB Y IIPaK-
K CMJ, KOTOpbIe OCYIIeCTBIAIOTCA 3a CUET BHEAPEHNA M HTETPALM LPPOBBIX
TexHoyornit [3]. 3ta Tpancdopmanys o CBOeil IpUpOJie He SBJSAETCS MPOCTO TeX-
HOJIOTMYECKIM CJIBUTOM, @ IIpeACTaB/sieT coboit GpyHaMeHTaIbHOe Mi3BMEeHeHNe CIIO-
co00B cO3/jaHNs, pacIIPOCTPaHEHNs U TOTpebneHns MeuakonTenTa. Lindposas apa
IpYBE/IA K BOSHUKHOBEHMIO ITO/IM-MENITHOI CPeJibl - UHTETPUPOBAHHON CTPYKTYPBI,
B KOTOPOJI COCYLIECTBYIOT TPAJAVIIVIOHHBIE I HOBbIE MEMA, YTO IPUBOANT K CO3/ja-
HUIO KaUeCTBEHHO HOBOJI, COBMECTHOI OIIOCPEJOBAHHON PealbHOCTH, KOTOpas II0-
CTOSTHHO KOHCTPYUPYETCS, YIIPaBIIAeTCsA M MeHAeTCA Kak 61arofaps aKTMBHOCTAM
Mefina, TaK ¥ CAMUMMY [IO/Ib30BATE/IAMI.

Bmecte ¢ atum BnusAHme 1udpoBoil TpaHcOpMALMM HA MEAMANHIYCTPUIO
MHoOrorpanso. IIpoucxopsuye npoueccel eMOKpPaTU3MpPOBAIM CO3JaHNE KOHTEH-
Ta, 00ecre4yrB BO3SMOXXHOCTD CO3JaTe/sIM KOHTEHTA HPEeICTaBUTD, a IOTPeOUTEeISIM
HO/TYYUTh JOCTYI K CaMbIM Pa3HbIM MHEHMAM M TOYKaM 3peHudA. B pamkax stmx
IPOLIECCOB 3HAYMTENIBHO CHU3MIUCH Oapbephl I BXOfla HA PBIHOK, YTO IPUBEIO
K YBeMYEHMIO TOCTYIHOCTYM KOHTeHTa. ludpoBble mmaTdopMbl Takke IT03BOJN-
IV MEAMAKOMIIAHUAM C OecIpeliefieHTHON IeTKOCTBI0 OXBATUTh ITIO0ATbHYIO ay/iy-
TOPMIO, YTO OTKPBUIO HOBbIe BO3MOXKHOCTH /I MacIITabMpOBaHys OM3Heca 1 ero
MoHeTusauyu [4]. OpHako 3Ta TpaHchOpMaLus B CBOK O4epelb IpUBea U K YCU-
JICHNIO KOHKYPEeHIVM He TONMbKO MeX /Ay TpaguumoHHbiMyu CMUV, Ho u ¢ «1mdpoBbI-
MM» KOMIIAHUAMM, pabOTAIOMMMM UCKTIOUNTEeNbHO B VIHTepHeTe. B aTux ycnoBusx
COBPEMEHHDIE Y4eHbIE HEPENKO YIIOMUHAIOT O TAKMX SABJIEHNUAX, KAK KOHBEPreHLIVA 1
IUBEPreHIUs TeXHOOTHI, O] KOTOPBHIMYU MTOHMMAETCSI PasBUTHE Pa3HOOOPasHBIX
cucrem, cep, MUHAYCTPUIL B CTOPOHY BBIIIOTHEHNA CXOTHBIX 3a/ja4 (KOHBEPTeHI[VIA)
WIY, HA000POT, Pa3BUTHE TIOXOXKUX CUCTEM B CTOPOHY PAaCXOXKJIeHNUsI B HOBbIE 00-
macty (EuBepreHuusA). B 4acTHOCTY, TeXHOMOIMYeCKask KOHBEPTEHIVIS «COeNMHACT»
TaKue OTPacin, Kak MHGOPMAIVIOHHBIE TEXHOIOTMY, TeIEKOMMYHUKALUY, OBITOBAs
97IeKTPOHMKA ¥ Pa3B/IeYeHNs], TO eCTh, 0ObeUHACT TeIEKOMMYHUKALN, BBIYMCIIN-
Te/IbHbIE TEXHOJIOTYIM U CUCTEMY BEIJaHN B e{VHBII 11 POBOIL TOTOK B paMKaX efiyi-
HOTO MHTepdeiica Ha OffHOM ycTpoiicTBe. KOHBEpTreHIVIA U AMBEepreHIA BbI3BIBAIOT
cepbe3Hble MapaurMaabHble I CTPYKTYPHbIE U3MEHEHN B 9KOHOMMKAX OTHE/IbHBIX
TOCY[ApPCTBa, A TAKXKe B I7I00ATbHON S9KOHOMIYIKE, VI 9TY ABJIEHMA OKa3bIBaeT BaXKHOE
BIIVsAHNE Ha cepy Meana [12].
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B mpouecce undposoit TpaHchopMaLuy MeAaKOMIAHUY CTATKUBAIOTCS C Psi-
noM 1npo6ieM. OfiHa 13 OCHOBHBIX C/IOKHOCTeNT - HeOOXOAMMOCTD a/JaliTUPOBAThCS
K OBICTPO MEHSIOIVIMCS MOJIE/ISIM TIOBEfIeH s 1 IIPeANIOYTeHMAM ToTpebuTeneit. Ay-
IVITOPYSA CETOHSA TpeOyeT MTHOBEHHOTO JOCTYIIA K KOHTEHTY Ha Pa3/INYHbIX YCTPOIi-
CTBaX, 4aCTO OTHaBas MperoyTeHye 11dpoBbIM IIaTPopMaM repes TPagUIOHHbI-
MM TIeYaTHBIMM WM BemaTenbHbiMyu CMI.

[Ipyroit mpo6emMori CTaHOBUTCA OM3HEC-MOAENIb TaKMX KOMIIAHUI, TIOCKOIbKY
MOHeTH3aIsA IMUPPOBOrO KOHTEHTA OCYIECTB/IAETCA 110 MHOJ JIOTMKe 110 CpaBHe-
HIIO CO, CK)KeM, IIeYaTHBIM, U TPAANIVIOHHbIE MOZE/N IIOTyYeHVS OXOLOB 32 CYeT
pEeK/IaMBbl PYLIATCS B CBSA3YU C Pa3BUTIEM TEXHOIOTHIT OIOKVPOBKYU PEKTaMbl Y 3Me-
HEHJeM CTPYKTYPBI pacXofoB paboTopjaTeneil Ha peK/IaMHOe IIPOJBIDKEHIE.

Kpome Toro, B indpoByIo 310Xy Bce OOMBIIYI0 aKTyaIbHOCTD IIprobpeTaet ¢e-
HOMeH JJoBepys. B yclmoBMAX MIMPOKOTo pacipocTpaHeHus (anbIIBbIX HOBOCTEN 1
nesundopmanuy nedaTHeiM CMV ypaeTcsa coXpaHATb M JaXke IOBBINIATD YPOBEHD
JIOBepus K CBOMM MaTepuajaaM Kak B IeYaTHOM, Tak 1 B nudposom dopmate [9].
OTH oBepYe Y JIOSTIBHOCTD ayAUTOPYM MMEIOT pellaloliee 3Ha4eHNe JiJIA YCIeIIHOTO
¢yuxumoHNpoBaHua nedaTHbIx CMUI cerofHs, HECMOTPS Ha CTPEeMUTENIbHOE Pa3BI-
TVe IIM(POBBIX TEXHOMOTHIL.

Texnonornyeckue MHHOBALMY B Mefiua, B YaCTHOCTY, OCHOBaHHbIe Ha VI, oka-
3bIBAIOT 3HAUNUTEIbHOE BJIMsIHNUE Ha BCIO OTPACiIb. [IporHocTuyeckas aHaIuTHKa Ha
ocHoBe VIV mo3BossieT aHanM3MpoOBaTh OrPOMHBIE MACCUBBI JAHHBIX JI1 HPOTHO3M-
pOBaHVISI TIOBeIeHNsI U TPENIOYTEHNII TT0Ib30BaTeNel], IIOACTpanBas KOHTEHT IO
Ka)XKJI0T0 KOHKPETHOTO I0/Ib30BaTeNs [6]. AHa/IN3 SMOIVIOHATbHBIX PEAKIVIi TI03BO-
JIfeT OLIEHUTh OTHOLIEHNE II0Ib30BaTeNell K ONpee/IeHHbIM TeMaM U CH’KeTaM Ha
OCHOBE UX IIOBEJIeHVISI B COLMA/IBHBIX CETAX. VIHCTPYMEHTBI CO3TaHMA Y YIIPABICHUA
KOHTEHTOM Ha 0cHOBe VIV 1m03BO/AIOT reHepupoBaTh U IPOABUTATh KOHTEHT Ha OC-
HOBe HayOojee aKTyaJbHBIX TeM U PeaKIMil ayfUTOPUM, TeM CaMbIM ONTUMM3NPYS
3aTparbl OM3HeCa U MOBBIIIAsl BOB/IEYEHHOCTD [10/Ib30BaTeTIEl.

HecmoTpss Ha mpepncTaBieHHble BbIlle MPAKTUYECKN PEBOJIOIVIOHHBIE V3Me-
HeHIA, HeOOXOAMMO paccMaTpuBaTh LU(POBbIE TEXHONOTMM KaK WHCTPYMEHTHI,
KOTOpbIe HOIOMHAIOT M YIy4IIAloT TPAaAMIMOHHBIE MHCTPYMEHTHl MennabusHeca,
a He 3aMeHAIOT UX. YCIeIIHasA MHTerpanyus IMppPOBBIX TeXHONIOIMI TpebyeT OT Me-
IIAKOMITAaHWII CTPATETNIeCcKOro MCIO0/Ib30BAHNMA STVX MHCTPYMEHTOB JJIS CO3aHMA
YHMKa/IbHOTO BBICOKOKa4eCTBEHHOTO KOHTEHTA, CHOCOOCTBYIOIIETO POCTY JOBEPUS 1
BOBJIEYEHHOCTI ayAuTOpMu. TakuM 06pasom, aBTOPHI [IO/IATAIOT, YTO B STUX YC/IOBU-
Ax nedarHple CMV cMOTYT COXpaHNUTb CBOIO aKTYa/IbHOCTD ¥ YCIIeX B KOHKYPEHTHOI
60pboe ¢ IdPOBBIMU TEXHOMOTUSIMIL.
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0630p OCHOBHBIX TEXHOTOTMYECKIX MHHOBAIIVII, BIVAIONIX HA MeMANH/Y-
CTpUIO

MepyanHaycTpyst HAXOMUTCS B aBaHTapie ITOAPBIBHBIX (M/IM KaK UX YaCTO Ha3bl-
BAIOT — AMCPYNTUBHBIX) MHHOBALVIL. DT MHHOBALIMY M3MEHIIN He TOJIKO IpolLjecc
CO3flaHMA ¥ PacIIPOCTPaHEHMA MeIVMAKOHTEHTa, HO ¥ CTPATErMy BOBJIE€UYEHUA ayy-
TOPMM U MOHETM3ALMM, KaK MbI TOJIbKO 4YTO IoKasamu. Hipke mpencrasien 0630p
OCHOBHBIX TeXHO/OTMYECKMX VHHOBALIMII, OKa3aBIIUX IJIABHOE BIMAHME HA Mefya-
VIHZIYCTPUIO, TAK)KE aBTOPBI CYMTAIOT HY>KHBIM IPUBECTH ABA MACIITAOHBIX TpUMepa
YCIeIHOTO BHepeHs npoBbIX TexHomoruit B CMI [11].

CeropHsa HMKTO He OYHeT CIIOPUTH C T€M, YTO OFHUM U3 Haymboee 3HAUMMBIX
TEXHOJIOTMYECKMX IOCTVDKEHWI B MeIMaVHAYCTpuM AB/sAeTcs npumeHenue VIV, Mbl
y>Ke YIIOMMHA/IM TaK/e HallpaB/IeHNs, KaK MPeINKTUBHAA aHA/IUTHKA, aHA/IU3 3MO-
IIVIOHA/IbHBIX PeaKINil, CO3[JaHNe U YIIpaBJieHVie KOHTEHTOM, KaK MHCTPYMEHTBHI, C 110-
MOII[bI0 KOTOPBIX OCYILIECTB/IsIETCS OYKBAaIbHO PEBOMIOLNSA B Pas/IMIHBIX 06/1acTAX
Mezna. [ToscHMM, 4YTO IpeUKTUBHASA aHATUTHUKA T103BOJAET McHonb3oBaTh VIV nna
aHa/M3a OTPOMHBIX MAaCCUBOB JAHHDIX C LI€/IbI0 IIPOTHO3MPOBATh IIOBEJEHNE VU IIPef-
HOYTEHNs TIO/Ib30BATENell, YTO JaeT BOSMOXKHOCTh MeiMaKoMIaHusIM 6ornee addex-
TUBHO MOAOMPATh HAOOP KOHTEHTA IIOJ MHTEPeChl KOHKPETHOTO M0/Ib3oBaTes [16].
AHanms SMOLMOHA/IBHBIX peakuuii ¢ momoupio VIV nossonger naTepnpeTnpoBarh
B3aVIMOJIE/ICTBIE B COLMAIBHBIX CETAX M NMONY4aThb MHQOpPMAINMIO 06 OTHOIIEHNUN
ayIUTOPUY K TEM WM MHBIM TeMaM, CIO)KeTaM, IIEPCOHAMNAM, U Ip. VIHCTpyMeHThI
CO3JaHMsA U YIIpaB/eHNs KOHTeHTOM Ha 6ase VIV MO3BOJAIOT yIPaB/IATh aBTOHOM-
HOJI TeHepaluell 1 pOofiBYKeHMeM KOHTEHTA Ha OCHOBE aKTYa/IbHbIX TeM 1 BOCTIPUA-
TUA Y peaKIVIii ayAUTOPUI, TEM CaMbIM, CIIOCOOCTBYA ONTYMU3ALNY 3aTpaT Ou3Heca
VI TIOBBIIIEHNUIO BOB/IEYEHHOCTY IIO/Ib30BaTENelL.

Eme omgHOI TexHOMOrMYeCKO MHHOBAIMEN, OKa3aBIllell 3HAYNTeIbHOEe BIMAHIE
Ha MeVaHIYCTPUIO, CTAIO Pa3BuUTHe LUPPOBBIX IIATHOPM, KOTOpbIE CTANU WC-
II0/Ib30BATbCA U JUIA PacIpOCTPaHEeHN KOHTeHTa. Takue mIaTgpopMbl CIoco6CTBO-
BaJIM [IEPEXO/Y OT TPAVIVIOHHBIX IEYATHBIX 11 BelllaTe/IbHbIX MOJIe/Iel K IIM(pPOBBIM
CTpaTerusaM, YTo MO3BOMUIO MeAMAKOMIIAHMAM OXBATUTh O0Jiee MIMPOKYIO ayAnuTO-
PUIO ¥ OCBOUTD HOBbIE MICTOYHUKY JIOXOJa 3 CUET BHEPEHNUs HOBBIX OV3HEC-MOJie-
JIel, B OCHOBE KOTOPBIX MOTYT JIEKaTh I/IATHBIE IOATINCKY, Iie/leBasi peKlaMa, I Apy-
ryie HeTPaMIMIOHHbIE CIOCOObI MOHETH3aL MY MHGOPMAIVIOHHOTO KOHTEHTA.

Hanb6ormnee MHTEpeCHO pPacCMOTPETD, KaK B 3TUX YCTIOBUAX TPAHCPOPMIPOBATIVICH
CM, nMerolyie TONTYI0 UCTOPUIO M TPAfVILIMOHHbI OpeHs. B wacTHOCTH, raseTa
New York Times (NYT) sABnsercs ApKUM IpuMepOM TpPAfUIMOHHOIO IEYATHOTO
CMI, koTopoe ycIemHo «mepexnno» udposyo Tpanchopmaryio. B pamkax nepe-
xofia Ha HoBble penbchl NY'T MHBeCTHpyeT 3HauMTeNbHbIe CPEfiCTBA B CBOY IM(PO-
Bble IIaT¢OPMBI, IpefIaras MIUPOKUI CIIEKTP MY/IbTUMENITHOTO KOHTEHTa, BKIIIO-
Jas OAKACTHI, pa3HOOOpasHble MHTepaKTUBHbIE QYHKIMM (4TO BOOOIIE IapaoKe
JUIs TPAAMIVOHHBIX Meana) U MobunpHble npunoxkenus. [Ipu atom, NYT mpogon-
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KaeT MHBECTUPOBATh B BbICOKOKAYeCTBEHHYIO KYPHAIMCTUKY, Y BMECTE C aKTUBHBIM
ucnonb3oBanueM VI nia nmepcoHanmusauym KOHTEHTA AjiA cBOMX uymraTeneir, NYT
[06WMIach 3HAYUTENBHOTO POCTA YMC/Ia [ POBBIX MOAIICOK, YTO CeNano Hudpo-
BOJI JI0XOJ CYILLIeCTBEHHON 4acThio ee 6usHec-Mopenu [17].

Eme opuu npumep - taxxe tpaguumonasie CMU - The Guardian. 9to uspa-
HIe JCIIONb3yeT IQPOBbIe TEXHONOIMU B paMKaX COOCTBEHHOI MHHOBAIMOHHOI
VIHUIIMATVBBI «OTKPbITast )KYPHAINCTIKA», B pAMKaxX KOTOPOil MOTUBYPYET ¥ IIOOLII-
pAeT y4yacTue YuTareneil BHOCUTb CBOIl BK/Ia/l B IIPOLECCHI IIOATOTOBKM HOBOCTEI.
Vcnionb3ysa coumanbHble cety 1 Ludpossle mardpopmsel, The Guardian pacmmpuna
cepy cBoero oxBara u BmsHus. Eif yranocs chopmupoBath cooOIecTBO YuTaTe-
Jielt, KOTOpble aKTUBHO pabOoTAai0T ¢ KOHTEHTOM [19].

Taxkoit mopxop; He TONBKO MOBBICUII TOBEPYE 1 JIOSTIBHOCTD ayAUTOPUM, HO Y OT-
KPbUI HOBBbIE BO3MOXXHOCTY /ISl TIOTTyYeH s IPUOBLIN, Cpeiyt KOTOpbIe ITATHBIE IIPO-
rpaMMBbI YWIEHCTBA B cOO0IeCcTBe ¥ (paHApaii3NHIOBbIE MO/ (PUHAHCHPOBAHMSA CO
CTOpOHBI unTateseit [15].

ST IpUMepbl HAT/LTHO IEMOHCTPUPYIOT, YTO CTPEMUTENIBHOE pa3BuTHe Ind-
POBBIX T€XHOJIOTMII He TOTBKO CO3JA€eT YIpo3bl AiA TpagunyonHbix CMI, Ho u oT-
KpbIBaeT Iepey; MeIMaKOMIIAHUAMM HOBble BO3MO>KHOCTY JUISL PAa3BUTHSA, NTEPEXOJ
Ha Ka4eCTBEHHO HOBBIJI YPOBEHb — BCE 9TO HOBbIE HAIIPAB/ICHVIS CTPATETMYECKOTO
passutys. TakuM 06pa3om, NCIIONIb3Ys NpeCTaB/IeHHbIE BBILIE TEXHONIOTYN 1 Jienas
¢doKyc Ha HoBepuIM, KauecTBe U BOBJIEYEHHOCTH ayfuTopuy, nedaTrHele CMV moryT
TO-IIPeXXHEMY 3aHMMATb K/IIOUEBYI0 PO/Ib B MHAYCTPUM U NIPOJO/DKATh UTPATh BaXK-
HYIO POJIb JaXKe B IUPPOBYIO SIIOXY.

Vsmenenne 6usunec-mopeneit B CMIU

Hlanee MbI 6071€€ IOAPOOHO OTMETIM HOBBIE YC/IOBUSA B KOHTEKCTE MOHETH3ALNN
Menua 6usHeca. [{udpposas TpaHchopManus 3acTaBiseT MeANaKOMIAHM IPOBECTI
Ka4eCTBEHHYIO [IEPeOLICHKY ¥ [IePeOCMBICIIUTD CBOV OM3HEC-MOJIeIIN, YTOOBI COOTBET-
CTBOBATb HOBOII LM(poBOIT peanbHOCTH. [IpeficTaBIeHHbI HIDKe aHAIN3 U3MeHe-
HIII B OM3HeC-MOJIe/LAX MeAVaKOMITaHNII TTOf] BN AHMeM yidpoBoli TpaHcopMarym
IPOV3BEEH TAKUM 00pa3oM, YTOObI aKI[eHTPOBATh BHIMAaHMe Ha HOBBIX IIePCIIeK-
TVMBHBIX BO3MO)KHOCTAX MOHETH3AL[VJi KOHTEHTA U1 BOBJIEUeHNA aypuTopyn [18].

TpapuumoHHBIe MICTOYHUKM 0XOA0B NevyaTHbIXx CMU B nepByio ouepenb 3aBu-
Celu OT TMpaXKa U3JAHUA M OT 0ObeMa peKIaMbl B HeM. DTOT HOPSAOK Belleil OblT
CYIIeCTBEHHO HapyIIeH pacnpocTpaHenneM LudpoBbx TexHonoruii. ITo mepe pocta
HONY/IAPHOCTY LM(PPOBLIX MIAaTGOPM MELNAKOMIIAHVUM CTOKHYIUCDH C IpoOIeMoit
CHIDKEHMSA NPOJAX IeYaTHON MPOAYKIMY U 6ojee TOro ¢ KauyeCTBEHHBIM sB/ICHM-
eM — ¢ ¢pparMeHTanyeil peKIaMHOTO pbIHKA [14]. B 1je/14X BbDKMBaHNA M COXpPAaHEHNA
I0XOa TPAfVILIIOHHbIe MefJa CTa/M pa3pabdaTbiBaTh HOBbIE CTPATETMU MOHETH3a-
1y 6M3Heca, OCHOBaHHbIE Ha IM(MPOBBIX TEXHOMOTHAX, ¥ KOTOPbIe TTO3BOIAMN Obl
HOJTy4aTh HIPUOBUIL B LU(POBOIL IKOCUCTEME.
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Camoit oueBUJHOI CTpaTeruil ABIAeTCA BHEPeHe MOfieiell MOAIICKY /i [0-
cTyma K KoHTeHTy. [Ipefiaras sKCK/IIO3MBHBIN BHICOKOKAYeCTBEHHDIN KOHTEHT /1A
IIOCTOSHHBIX IUIATHBIX MOAIMCYNKOB (Tak HasbpiBaeMas paywall), meguakommanm
IOTYYaI0T CTAOM/IbHBI JOXOJ] OT IIOCTOSIHHBIX YVTaTeIell, TOTOBBIX I/IATUTD 3a 9KC-
K/TI03VBHBIN KOHTEHT. Takas Mojenb yKe OblIa YCIeNTHO IIPUMEeHEeHA LIeIbIM PALOM
TpaJiVILIMOHHBIX TI€YaTHBIX M3JJaHNUII, KOTOpPble Hauya/Iy U3JlaBaTh LU(PPOBYIO BEPCUIO
raseTsl, ¥ B Pe3y/IbTaTe 4ero 9TV KOMIAHUM 00eCIednIy pocT Y1/ TOANICYNKOB
Ha [ (POBbIE M3IAHNA.

Emje omyH, KaueCTBEHHO MHOW IOAXOJ — 9TO AuBepcuUKaLNs HaIpaBIeHUI
MOHETHU3AIMN 33 CYET Pa3BUTH JOIOTHUTENTbHBIX IIM(MPOBBIX YCIYT. 31€Ch MBI CHO-
Ba BO3BpallaeMcsl K ONMCAHHBIM BBIIIE SIBJIEHVSM KOHBEPTeHIVN U JVBEPreHIINN,
B paMKaX KOTOPBIX MeJMAKOMIIAHUM MCIIONb3YIOT CBOJ OpeHJ M ayfUTOpUIO /A
CO3JJaHNA U NIPEOCTAB/IEHV HOIOMTHUTENbHBIX YCIYT, TAKMX KaK 9/IEKTPOHHAs KOM-
MepIisl, TIPOBefieHNe IPOCBETUTEIbCKIX U Pa3B/IeKaTe/IbHBIX MEPOIPUATHI, @ TaK-
e pa3BuTue cOOCTBEHHBIX LMPpPOBBIX 06pasoBaTenbHbIX MWIaThopm. Takne ycmyru
He TO/IbKO OTKPBIBAIOT HOBbIE BO3MOXXHOCTY JI/ISL TO/TyYeH s TOXOJ[0B, HO U1 IIOBBIIIIA-
I0T BOBJIEYEHHOCTD U JIOS/IBHOCTD ayUTOPNY, KOTOPasi CONPMKACAETCA B ITUX YCIIO-
BVIAX C MeMaKOMIIaHMel! IO IeJIOMY pARY cepBucos [18].

Heo6x0immo 0TMETUTD, YTO TIOJ, BAMSIHNEM IM(POBBIX TEXHOMOTHIT IIpeTepIiena
M3MEeHEeHNs U caMa NPUPOJa B3aMMOJIeliCTBUA ¢ ayauTopuert. CoBpeMeHHbIe McCie-
JIOBATE/IV CIIOPSAT, MEHSIETCS JIU B HACTOsIIee BpeMsl IPUPOJa YeJIOBEYeCKOTO B KOH-
TeKCTe PAaCHpOCTpaHEeHMA LUPPOBBIX TEXHOIOIMIL. Pl yUeHBIX TOBOPUT O pacIIN-
PEHUM «4e/IOBEYECKOT0» B CBSI3U C aKTUBHBIM JICIIO/Ib30BAHVEM TEXHOJIOTHIT, B TOM
qyCTIe, ¥ B KOHTYPe KOMMYHMKAIMN. [[pyrye CUMTAIOT, 4TO MEHAETCs caMa IIPUpofia
4eJI0BEKa, CMEIAI0T I'PAHNUIIbI Ha CTBIKEe QU3NYECKOTO ¥ BYPTYaTbHOTO, TeIECHOTO
¥ TexHojornyeckoro [7]. B mo6oM crydae, aBTOpbI yOEKIeHBI, 4TO MHPOPMAIIVOH-
HOEe IIPOCTPAHCTBO PaCIIMPUIOCh BO BCEX HANIPABJIEHVSIX, M BMECTE C STUM COL[UATIb-
Hble MeMarIaTGOopMbl M MOOMIbHBIE IPVJIOXKEHVS CTaIM BKHENIIMMY KaHaTaMy
pacmpocTpaHeHVsl KOHTEHTA Y B3aMMOJIEICTBISA C TTOIb30BaTe/IsIMU (KOTOpBIE paHee
OBUIV TONBKO YMTaTe/AMM). MeyiakOMIIaHUM MCIIONb3YIOT TaKye ITaThOpMBI i1
CO3/laHMsI COOOILIECTB B paMKaX paclpOCTPaHeHMs COOCTBEHHOTO KOHTEHTA, MOTH-
BalL[MM K YYaCTHIO B AUCKYCCUAX B PEKVMe peabHOTO BpeMeH, Takxe cOopa 1 aHa-
132 JaHHBIX O IPEANOYTEeHNAX U OBeeHNN monb3oBareeii [10].

Kpowme Toro, unrerpanmys VIV B Mefyia OTKpbLIa HOBbIE BO3MOXKHOCTH /IS TIep-
COHa/IM3alM KOHTEHTA U peK/aMbl. AHa/MuTIKa Ha ocHoBe VIV mo3BossieT mporuo-
3MpOBaTb MOBeeHNe U MIPEAIIOYTEHNS 0/Ib30BATENel, YTO JjaeT MeANaKOMIIaHVISIM
BO3MOXKHOCTDb IIPEOCTAB/IATh VHANBYUAYAIbHBI KOHTEHT ¥ PEK/IaMy OT/eNbHBIM
no7b3oBaTe/nAM. Takoil YpOoBeHb IepCOHAIM3ALNY MOBBINIAET YHOOCTBO paboTh C
II0/Ib30BATE/NAMMY Y IIOJIOKVTENIbHO BIMAET HA POCT BOBICYEHHOCTY ay{UTOPUY TOTO
v uHoro CM.
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Ecmm cMOTpeTh NMOBEpXHOCTHO Ha CYIIECTBYIOLIYIO CUTYalMi0 ¥ oOpaarh
BHMMaHUe TO/IbKO Ha JIMHeNHbIe [1(Pbl YMEHBIIEHNs IeYaTHBIX THPaXKell, MOKHO
IPOIYCTUTb K/IOUYEBble HOBbIE OCHOBAaHMA M HOBBIE IIONIOXUTEIbHbIE M IEPCIEK-
TBHbIe (akTOpbl. HecMOTps Ha HeiiCTBUTENIBHO AVMCPYNTUBHbIC ABJICHNA B UHAY-
cTpuy, nedarabiM CMM ypaerca HaliTu CBOIO HUIY, U €lle pa3 OTMETUM, 4TO UM
YHAETCA COXPAHATD U JaXKe IOBBIIIATD JOBEPYE K CBOMM IIPOJYKTaM KaK B IIE4aTHOM,
TaK 1 B IM¢poBoM popmare.

Bo3moxHOCTH I nanbnei{mne IEPCNEKTUBDI Pa3BUTUA

B ycnoBusax Buxps 4udpoBbIX Mpeobpa3oBaHuii TpafULMOHHbIE Meila CTOAT Ha
nopore I7y6OKMX IlepeMeH, 1 fajiee Mbl 60/iee YITy6lIeHHO pacCMOTPMM HepCIeKTH-
BBI Pa3BUTUA MEVAMHAYCTPUM B YaCTV HOBBIX BO3MOXXHOCTeI! 1 TeHIEHIINIL, KOTO-
pbie 6ynyT onpenenATh Oyayiee Menua. B aToM KoHTeKcTe Heo6XonumMo 6oree mop-
POOHO OCTAHOBUTBCSA Ha ITpoOIeMe JOBEPHAL.

B omy6nukoBaHHOI paHee CTaTbe OfVIH M3 aBTOPOB HACTOAIIEN ITyOnMKaym
OTMETWI, Y4TO CIUAHME Me[Ma ¥ TeXHOJIOIMI CTalo KaTaau3aTopoM MeTaMopdos
B MeqyanaHpmadTe, BRIHYAUB TpaguioHHble nedyarHble CMI agantupoBarbes K
HOBBIM 1M poBbIM peanuaM [14]. ITo Mepe pasBuTis IyQPOBBIX TEXHOIOIWIA IIeper
MeMaKOMITAaHMAMM OTKPBIBAIOTCA IIMPOKIE BO3SMOXHOCTY J/I IHHOBAILIUIL 1 TIepe-
CMOTpa LIeHHOCTHOTO IIPeIoXKeHNs i moTpebuteneir. [loBepre, Kak OTMedaeTcs
B YIIOMAHYTOM MCCIEOBAHNY, CTAHOBUTCS KTIOYEBBIM MEXaHI3MOM, TI03BOJIAIOIINIM
4eI0BEKY OPMEHTVPOBATHCA B IIOTOKe MH(OPMALUM B IIUPPOBYIO SIOXY.

ITevarnpie CMM 3aBoeBbIBa/IN [JOBEpME HA IPOTAKEHNN MHOTUX JIET, I OfHA 13
Haybo/lee 3HAYMMBIX BO3MO>KHOCTEII 3aK/TIOYAeTCs IMEHHO B MCIIO/Ib30BAHUM 3TOI
Kareropui. B amoxy, nso6myomyto fesusdopmanmeri, IeHHOCTb HafIeXHOTO MICTOY-
HIKa MHPOpMaIVU TPYAHO IepeoneHnTb. [leqatHpie CMVI ZOMKHBI MCIIONB30BATh
9TO NPEMMYIIECTBO, 0OecreunBasi JOCTOBEPHOCTb CBOMX LMI(POBBIX «/IBOIHIKOBY
¥l TeM CaMbIM OIPABJbIBAS JNOSIBHOCTD AyIUTOPUY, KOTOPAst IeHUT IIPOBEPEHHbI
U HaJIe>KHbI KOHTEHT.

CoBpeMeHHOCTb HEpeAKO Ha3bIBAIOT 3IO0XOil «IOCTIPAB/bI», HOTOMY 4TO pac-
IpOCTpaHeHue J0XHOI, dampuBoil, derikoBoit HesuHbopManyy (Bce 3TU CUHO-
HJIMBI BOLIIY B MAacCOBOE yIOTpeO/IeHNIe B TOCTIeHIIE TOAbI) TIPIOOPEeIo MacCOBBIi
XapakTep, 4eMy CIOCOOCTBOBA/IA JIETKOCTb 0OMEHa KOHTEHTOM B IM(POBOM IIpO-
CTPAHCTBe, B IIEPBYI0 OUepe/ib, B COIMAbHBIX ceTAX [8]. Bce To mpuseno k Tomy, 4To
JIIOZVL CTA/IY Yallje HOTPeO/IATh HOBOCTY, COOTBETCTBYIOIVE UX YK€ CTIOKMBIIVMCS
IpefiCTaBIeHNAM, 2 He MCKAaTb TOYHbIe 1 BepuUIpOBaHHbIe MaTepuasnbl. B pe-
gynbrate aproputer CMJ B 1e/toM OKasajcs MOJ BOIIPOCOM, a JjoBepue obiiecTsa
K )KYPHa/IMCTUKE CHU3UIOCH. B ycnmoBusax aroro kpusuca nedaruosie CMVI npesparn-
JIVICh B BOXHEIIINIT MICTOYHUK IPOBepku 1 60pbObI 3a mpasay. [levarnsie CMMU ¢ nx
IABHVIMIY TPaMUIVIAMY IPOBepKM (HAKTOB U SKYPHATUCTCKUX PACCTeTOBAHMIT B3AIN
Ha cebs pormb 60p1oB 3a mpasAy. B oTmnune ot nudpoBbIx M1aTGopM, 1A KOTOPBIX
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IPUOPUTETHBI CKOPOCTDb ¥ BUPYCHOCTD, IeyaTHble CMI yzenaroT BpeMs TiIaTeNlb-
HOIT IpoBepKe MHbopManuy nepey mybnukanyeil. Takoe cTpemieHye K TOYHOCTHU U
OTBETCTBEHHOCTM IO3BOJIAET, KaK Mbl ITOKasanu, neyartHoiM CMV coxpaHATh ypo-
B€Hb I0BEPMS CO CTOPOHBI YMTaTeNIelt.

Kcraru, n «marepuanbHas npupopa» nedatHsix CMV Taxke cBor ponb B 60pb-
6e c amoxoit nocrnpaszpl. usnyeckoe CyLieCTBOBAHIE Ta3eThl U XKYPHA/IA CO3/IAI0T
OLIyILeHMe TOIMHHOCTY M JOCTOBEPHOCTH, 4€TO YacTO HE XBaTA€T OHJ/IAIHOBBIM
wraTpopmam. Unraremy MOTyT GU3MIECKN «IOfep>KaTh» NHGOPMALVIO B PYKaX, YTO
CO3JJaeT Y HMX OLIYyIIeHNe HAJIeXKHOCT M JIETUTUMHOCTH [5].

IIpu sToM npopymanHas unrerpauua VI B gearenbnocts CMM npencrasns-
eT co6oii emje OfVH MHCTPYMEHT pasBUTHA TPAJUIMOHHBIX Mefua. Mbl yxe muca-
I O KOHKPETHBIX TEXHOJIOTMAX, KOTOPBIe CIIOCOOHBI EPCOHAMM3UPOBATh KOHTEHT,
YIIPaB/IATb NPEAIIOYTEHNAMY, TEM CAMBIM Y/Iy4llas MONIb30BATENIbCKUI OIIBIT U CO3-
flaBas HOBbIE ITy TV BOB/I€YEHNsA ayJUTOPUML.

OtgenbHOI, TIOKA ellje IPoOIeMHOI 30HOI npuMeHeHus VI, aBnsercs cospa-
Hlle KOHTEHTa, TO eCTb HallCaHMe CTaTell C IOMOIlbIo reHepaTuBHoro VIV, kotopaiit
TaK CYJIbHO IIar"yn Brepep B 2023 rogy. 9Ta TeMa IPeCTABIAETCA JUCKYCCUOHHOI,
¥l HECMOTPA Ha KQXKYIYIOCA IIPOCTOTY HOBBIX BO3MOYKHOCTEN!, HEOOXOIMMO YCTaHO-
BUTD LIEJIbII PAJ PaMOK, KaK 3TMYECKMX, TaK U MPOoQeCcCHOHANbHbIX, YTOOBI UCIIOb-
30BaTh JAHHYIO TEXHOJIOTMIO Ha OJTaro M0/Ib30BaTeIell.

B pasBuTue ynoMsHyTOJ BbILIe Pa3BUTIA MOJe/eN ITaT(GOpPMEHHON SKOHOMUKY
B MeJj1a, IPeICTaB/IsAeTCs IIePCIeKTUBHBIM Pa3BUTIE B 9TOM HallpaB/ieHN U B chepe
mepa. [Iprmensa mnarpopMeHHbIe OM3HEC-MOZeM, MeAVIAKOMITAHNI MOTYT CO3Jia-
BaTh 9KOCHCTEMBI, CIOCOOCTBYIOIINE COBMECTHOMY IIPOU3BOZICTBY U IOTpPeOIeHNIO
KOHTeHTa. Takas Mofienb CliocoOCTBYeT IepCOHAIM3AINY M MHTEPAKTUBHOCTH, 110-
3BOJISASI IIOJIb30BATESAM B3aMIMOJIE/ICTBOBATb C KOHTEHTOM 0071ee OCMBIC/IEHHO.

[lemorpaduaeckyie cABUIM 1 MI3BMEHEHVIS B TIOBEJICHNM NTOTpeOuTeNel, OTMedeH-
Hble B OTYeTe BCceMUpHOro 9KOHOMIYECKOro popyMa, CBUETEIbCTBYIOT O TOM, YTO
MeIMaKOMITAaHUY JJO/DKHBI OBITb TMOKMMY M YyTKO pearnpoBaTh Ha IPeAIIOUTeHNs
Pa3HOOOpasHOI ayAMTOPUM, BK/IIOYAs MOJIOFOe IIOKO/NEeHNe, OPYEHTMPOBAaHHOE Ha
11¢ppOBBIe TEXHOIOTYM, KOTOPOE BCE Jallje TOTOBO IIATUTD 32 Ka4eCTBEHHBIE HOBO-
ctu [1]. Ota gemorpaduyeckas rpymma He Tonbko norpebdnser CMM pasHoob6pasHbI-
M1 criocob6amy, Ho 1 oxupgaeT oT CMV mprucyTcTBIA 1 OTIepaTBHOTO IHTEPAKTIBA
Ha pasHO00pa3HbIX U(POBBIX IIaTGOpMax.

PasBuBaeTcs Tak HaspIBaeMas OMHMKAHA/NIbHOCTD. B chepe CMIU ato mHTeErpa-
VA ¥ KOOPAVHALMA PasIMYHBIX KOMMYHMKAIIMOHHBIX KaHA/IOB ¥ IUIAT(OpM s
obecrieyeHNs OCTENOBATE/IBHOTO U HECIIOBHOTO B3aVIMOIE/ICTBIA C IIO/Ib30BATEIS-
My. OMHMKAHA/IbHOCTD TIpefIioaraeT JCIoNb30BaHNE L[eJIOTO PsAfia KaHAI0B, TaKUX
KaK BeO-caliTbl, MOOVIbHbIE NIPVJIOKEHNS, COLMAIbHBIE CETH, NIEKTPOHHAA II0YTa
u Tpapunyonasie CMV, 1A B3auMozieiicTByA C ayauTopyert ¥ KOMMYHUKALUA 110
pa3NMyYHBIX KaHaIaM B yOOHOM i monb3oBatens ¢opmare [2]. Ilpumenss om-
HUKAHAJIbHYIO CTPATernio, TpaAULMOHHbIe Meia MOTYT PacIIMpUTh OXBAT U B3a-
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VIMOZIEJICTBUE ¢ ayauTopuell. Hanmprumep, HOBOCTHOe M3fjaHue MOXET ITyOIMKOBATh
CTaThyl Ha CBOEM CaiiTe, He/INThCSI OOHOBIEHUSAMM B COIMAIBHBIX CETSX, PACChUIATh
QHOHCBI ¥ OI0/UIETEH 110 37IEKTPOHHOII IOYTe, ¥ IIPU 3TOM IIPOJO/DKATh BBICTYIIATD
B KauecTBe TpajuLMOHHbIX eyaTHbix CMU. Ilenp Takoit ctparernu B TOM, 4TOOBI
obecreurBaTh IO/Ib30BATE/NIEN HEIIPEPHIBHBIM, IIOC/IEIOBATE/IBHBIM U BCEOOBEMITIO-
IVIM IOTOKOM KOHTEHTa B COOTBETCTBIY C €T0 IPEAIOYTEHVSIMIL.

[ToMnmo 3TMX BO3MOXKHOCTeM, IudpoBas TpaHchopmanys Meana OTKPbIBAaeT
IEPCIIeKTUBBI JII1 MEeXOTPAC/IEBOrO0 COTPYAHMYECTBA. MeMakoOMIaHUM aKTMBHO
COTPYAHMYAIOT C TEXHOTIOIMYIECKIMI KOMITAHVAMY, KOMIIAHVIAIMY, 3aHVMAIOIIVIMIICS
aHa/IM30M JIaHHBIX, Y IPEICTABUTEIISIMY IPYTUX OTPACIIeit /A CO3JaHN MHHOBALIV-
OHHBIX METOJIOB IIPeOCTaB/IeHNsI KOHTeHTA. [lepcriekTrBa 3aBTpalIHero JHs B 9TOM
HAIIpaB/IeHU) — Pa3BUTVE METABCETIEHHBIX, B OCHOBE KOTOPBIX JIeXKAT TEXHOJIOTYN
IONIONTHeHHO peanbHOCTU (AR) 11 BupTyanpHoil peanbHOCTH (VR), B KOTOPBIX O/Tb-
30BaTe/I IIOTyYaT Ka4eCTBEHHO HOBBIIT OIIBIT B3aMMOJIE/ICTBIUSA C MefjMa.

3aknrouyenne

B pamkax mccnegoBaHms aBTOPbI pacCMOTpeN)t MHOTOTPaHHOE BiusiHMe udpo-
BBbIX TEXHOJIOTUII Ha MEAMANHIYCTPUIO C 0co6bIM akieHTOM Ha ponb VM. Bmecte ¢
9TUM OBbIIO OTMeYeHa BXXHOCTD U 3HaUEHNe COBCEM «HeLMpPOBOil» KaTETOPMUNU — J0-
BEpMS, U €r0 HellpeXOAllell LIeHHOCTY, KOTOpasl SB/IAeTCA BaXHBIM 37IEMEHTOM [IJIA
BBDKVMBAHNA U Pa3BUTHA MejYia B COBPEMEHHBIX YCTIOBUAX.

IIndpossie TexHomoruy, ocobernrHo VI, cramm HeoTbeMIeMON 4acTbio (QyHK-
nyoHupoBanyA 1 passutusa CMI, IOCKONbKY UCIIONb30BaHME 3TUX MHCTPYMEHTOB
II03BOJIAET CYILIECTBEHHO ONTMMMU3UPOBATh PACXOAbI OM3Heca, HOBBICUTD BOB/ICYEH-
HOCTb I10/Ib30BATEIEN M alallTMPOBATh KOHTEHT B COOTBETCTBUM C MHAVBN/ya/IbHbI-
MU NIPeJIIOYTEHUAMNA.

[Ipy 9TOM TeKyIIyl0 CUTYalMIO Helb3s Ha3BaTh CTAOMIBHOM VIIM MCK/TIOUM-
Te/IbHO OraromnonyyHoil. HecMOoTps Ha BO3MOXKHOCTY, OTKPBIBAOLINECA B PE3yiIb-
Tate 1MdpoBOIl TpaHCHOpPMALM, MEAUAMHAYCTPUS CTATKUBACTCS C MACIITaOHbI-
M1 TpobeMaMu, B TOM 4ICTIe, C HEOOXOIMMOCTBIO aIalITUPOBATh TPAANUI[MOHHBIE
Oy3HeC-MOofie/NI, YTOOBI IIOTYYaTh JOXOJ B HOBBIX YC/IOBVAX; «COXPAHATD CBOE JINIIO»
B 3II0XY IIOCTIPABHbI M 3aCi/IA fe3HPOPMALnL; U, KOHEYHO, C HEOOXOAVMOCTBIO
IPVHUMATD HEIIPOCThIE PellleHNs B 00/1acTy MOHeTU3aLM IMPPOBBIX TeXHOMOTHIL.

B pesyrnbraTe mpoBeeHHOTO MICCITOBAHS ABTOPBI CYUTAIOT BOSMOXKHBIM Chop-
MY/IMPOBATh CIEAYIOLIe IePCIEeKTYBHbIE HAIlPaB/IeHVsl Pa3BUTHs OM3HeCA B CEKTO-
pe Meziua B YC/IOBVAX He0OXoxuMocTy g poBoit TpaHcopManyy 6usHeca:

1. VcnonbsoBanme VIV v aHaIUTMKYM NAaHHBIX: NPECTAB/IAETCA BaXXHBIM VH-
BeCTUPOBaTh B TexHonoruu VIV fnsa pasBuTHA U UCTIONB30BAHUA B CTPATETNYECKOM
yIpaBIeHNN MPEJUKTUBHON aHAIMTUKM, ePCOHANMM3aINM KOHTeHTa U 9 deKTUB-
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HOTO YIIpaB/ieH)s1 KOHTEHTOM. AHAIMTIKA JJAHHBIX [O3BOJISET IIOHVMATh 1 YIIPaB-
JIATD TIPeANOYTEHUAMM 1 [OBeIeHIeM ayAUTOPUM, YTO NO3BOJISIET CO3AaBaTh Horee
VIHTEPECHBIN U PEIeBAaHTHDBIN KOHTEHT.

2. Buenpenne mnaropMeHHbBIX MOJIe/Ielt 9KOHOMUKIA: TTEPCIIEKTUBHBIM SIBTISIET-
cs paspaboTka OusHec-Mofesell Ha OCHOBe MIaThOopM, TO3BOJAIOIUX CO3[aBaTh I
HOTPeOIATh KOHTEHT COBMECTHO C IIO/Ib30BATENAMM. TaKoil MOJIX0] MOXKET CII0C00-
CTBOBATh CO3[JAHMIO 1 PA3BUTHUIO JIOSIBHBIX COOOIIECTB 1 YIYYLIEHNIO B3aNMOIeli-
CTBUS MEX/Y TI0/Ib30BATE/AMU ¥ ME/IMA.

3. BaxxHOCTb IOA/Iep>KaHNs JoBepys U 0bpasa HafleXXHOTO TapTHepa: IPUOPH-
TeT JO/DKEH OTaBaThCsA Ka4eCTBY, JOCTOBEPHOCTH 1 [Ie/IOCTHOCTI KOHTEHTA /1A ITOJ-
iepXKaHMs 1 YKpeIUIeHUs ToBepus ayauTopuu. B ycnosusax nudposoro nmanpuadra,
nsobuymomero fe3nHdopManueri, poab Hale)KHOTO MCTOYHUKA MHPOPMAIINY MO-
eT BBIrOiHO o1/n4ath CMI, KoTopble GOKYCUPYIOTCS Ha 9TOM, OT KOHKYPEHTOB.

4. JluBepcudukaipyst IOTOKOB JOXOI0B: HEOOXOANMO M3y4aTh a/IbTEPHATUBHBIE
MOJIe/ TIONyYeHVsl TOXOI0B, CYIeCTBYIOLIE 3 Mpefe/laMy TPAAULIMOHHOI peK/ia-
MBI, B TOM YJCI€, BBIXOJIAIIE 32 PAMKY TPAAUIMOHHOI HAYCTprn. [lofo6Has fu-
BepcudUKaIis I03BOMSAET CHUSUTD 3aBUCUMOCTD OT eAMHCTBEHHOTO ICTOYHNUKA J10-
xofa 1 obecreynTsh GMHAHCOBYIO CTAOMIBHOCT.

5. IlpuBrnedeHne 6omee MOJIOTOI AayAUTOPUU: CTIEAYET YUUTHIBATD IIPEIIOUTE-
H11A 6071ee MOJIOfIOJ ayAUTOPYM, KOTOPasi TOTOBA IVIATUTD 32 KaUueCTBEHHbIE HOBOCTIL.
B sTOM HampaB/ieHuy HeOOXOAMMO ONMPATHCS Ha YKasaHHbIE BBILIE HAIIPABJICHNS,
KOTOpBIE MOTYT CIIOCOOCTBOBATD HPMBJIEYEHIIO 9TON ayAUTOPUM U 06ecIIedeHNsI JI0-
STTBHOCTH C €€ CTOPOHBL.

6. PasBuTHe MeXOTPacIeBOro COTPYAHNYECTBA: NPEACTAB/IACTCA BaKHBIM Ha-
JIKVMBATD 1 PAa3BYBATh TAPTHEPCKIIE OTHOLIEHSI C TEXHOTIOTMYECKMMM KOMIIAHVSIMMU
¥ 6M3HECOM, TIPeCTABIAIOIINM CMeXXHBIE OTPACIIN, /IS U3YUeHNs MHHOBALVIOHHBIX
METOJIOB IIpefloCTaB/IeHNA KOHTeHTa, TakuX Kak AR u VR, xoTtopble umeroT fonro-
CPOYHYIO HepPCIEKTUBY U KOTOpble 6e3 COMHeHMs OyAyT aKTUBHO MHTEIPUPOBAHDI
B cepy Mezua.

Taxum 06pa3oM, aBTOPbI NPUXOAAT K BBIBOAY, YTO TPMaja, COCTABIIIIONIAs
1) cTparerndeckoe MCIIO/Ib30BaHMe TEXHOIOTMIT; 2) COXpaHeHMe ToBepus; 1 3) pas-
paboTKa M mpUMeHeHNe MHHOBAIMOHHBIX OM3HEC-MOJIETeN CO3/aeT sl KOMIAHMUIT
B chepe CMV 6rmaromnpusTHbIe YCIOBKSA AL IIPEOSONIEHNS CJIOXKHOTO 1 60JIe3HeH-
HOTO mepuofa 1udpoBoit TpanchopMaruyt. ABTOPSI HOATA0T, YTO A/Is YCIELIHO-
r0 pasBUTHs B HOBBIX YCIOBUSAX TpeOyeTCs CUHEpPreTHYeCKuil MOAXOJ, KOTOPbIi
I03BO/IsAET 00eCrednTh GamaHC MEXAY COXpaHeHMeM TPAVI[VIOHHBIX ILJeHHOCTEN
CMI Heo6X0oaMMOCTbIO BHEAPEHVISI HOBBIX IM(PPOBLIX MHCTPYMEHTOB I IVIATPOPM
B pabory.
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as predictive analytics and content personalization, which are significantly changing
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Introduction

oday’s era, which can rightly be called the digital age, is the beginning of a

serious and qualitative transformation of the media, as the landscape of cre-

ation, distribution and consumption of information content is fundamental-
ly changing within the current phenomena. The creation of new products of digital
technologies has not only expanded communicative opportunities, but also led to the
emergence of a poly-media environment in which traditional and new media coexist
and interact in quite complex configurations. In this research, the authors present the
results of a study of the complex dynamics of this transformation and show the key
directions of the processes that are changing the media industry.

The relevance and significance of this topic is confirmed by the rapid pace of de-
velopment of digital technologies and the profound impact they have on the media
sector as a whole. From the emergence of printed periodicals to the modern digital
revolution, media distribution channels have had to constantly adapt to technologi-
cal advances. Today, the integration of artificial intelligence (hereafter AI), predictive
analytics, and other areas such as neuromarketing based on the analysis of emotional
reactions exemplifies the depth and complexity of digital integration [13]. This digital
transformation presents media businesses with serious challenges, but also with the
unprecedented opportunities at the same time. These polarized trends require careful
consideration of the implications of the digital revolution.

The purpose of this paper is to provide a comprehensive analysis of the digital
transformation of the media industry, identify the key factors driving these changes,
and suggest strategies that media companies can use to survive and grow in the new
era. The objectives of the study are:

1. To evaluate the current state of digital transformation in the media and show
its impact on traditional print media.

2. To examine the role of trust as a cultural phenomenon in the digital media
landscape and its impact on audience engagement and content consumption deci-
sion-making systems.

3. To explore the application of Al-based technologies in media, including pre-
dictive analytics, emotional response analysis, and content management.

4. To formulate strategies and approaches that print media can use to remain
competitive and relevant in the face of digital developments.

5. To assess the potential of digital technologies to complement and expand tra-
ditional media business tools (rather than replace them).

Within the framework of the set goals and objectives, this article, as the authors
hope, will be able to give a clear picture of the potential ways of digital transformation
of the media industry, to highlight the main challenges and opportunities faced today
by specialists in this complex and constantly changing field.
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The concept and nature of digital transformation in the media sphere

By digital transformation in the media industry, we mean a profound and con-
stantly progressive modification of media systems, processes and practices that are
carried out through the introduction and integration of digital technologies [3]. This
transformation is not inherently a mere technological shift, but a fundamental change
in the way media content is created, distributed and consumed. The digital era has
led to the emergence of a poly-media environment, an integrated structure in which
traditional and new media coexist, which leads to the creation of a qualitatively new,
co-mediated reality that is constantly being constructed, managed and changed both
through media activities and by the users themselves.

At the same time, the impact of digital transformation on the media industry is
multifaceted. The ongoing processes have democratized content creation, allowing
content creators to present and consumers to access a wide variety of opinions and
viewpoints. As part of these processes, barriers to market entry have been significantly
lowered, resulting in increased accessibility of content. Digital platforms have also en-
abled media companies to reach global audiences with unprecedented ease, opening
up new opportunities for business scaling and monetization [4]. However, this trans-
formation in turn has also led to increased competition not only between traditional
media, but also with “digital” companies operating exclusively on the Internet. Under
these conditions, modern scientists often mention such phenomena as convergence
and divergence of technologies, which are understood as the development of various
systems, spheres, industries towards the fulfillment of similar tasks (convergence) or,
conversely, the development of similar systems towards divergence into new areas (di-
vergence). In particular, technological convergence “connects” industries such as in-
formation technology, telecommunications, consumer electronics, and entertainment,
i.e., it combines telecommunications, computing technology, and broadcasting system
into a single digital stream within a single interface on a single device. Convergence
and divergence are causing major paradigmatic and structural changes in the econo-
mies of individual nations as well as in the global economy, and these phenomena have
an important impact on the media sector [12].

Media companies face a number of challenges in the process of digital transfor-
mation. One of the main challenges is the need to adapt to rapidly changing consumer
behaviors and preferences. Audiences today demand instant access to content across
multiple devices, often favoring digital platforms over traditional print or broadcast
media.

Another problem is the business model of such companies, as monetization of
digital content follows a different logic compared to, say, print content, and traditional
models of generating revenue through advertising are collapsing due to the develop-
ment of ad-blocking technologies and the changing structure of employers’ spending
on advertising promotion.
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In addition, in the digital era, the phenomenon of trust is becoming increasingly
important. In the context of widespread fake news and misinformation, print media
manage to maintain and even increase the level of trust in their materials in both print
and digital formats [9]. This trust and audience loyalty are crucial for the successful
functioning of print media today, despite the rapid development of digital technologies.

Technological innovations in media, particularly those based on Al, are having a
significant impact on the entire industry. Al-based predictive analytics allows analyz-
ing huge amounts of data to predict user behavior and preferences, tailoring content to
each specific user [6]. Emotional response analysis allows us to assess users’ attitudes
towards certain topics and stories based on their social media behavior. Al-based con-
tent creation and management tools allow generating and promoting content based on
the most relevant topics and audience reactions, thus optimizing business costs and
increasing user engagement.

Despite the almost revolutionary changes presented above, digital technologies
should be seen as tools that complement and enhance traditional media business tools,
not replace them. Successful integration of digital technologies requires media compa-
nies to strategically utilize these tools to create unique, high-quality content that builds
trust and audience engagement. Thus, the authors believe that in this environment,
print media will be able to maintain their relevance and success in competing with
digital technologies.

Overview of major technological innovations affecting the media industry

The media industry is at the forefront of disruptive innovations. These innovations
have changed not only the process of creating and distributing media content, but also
audience engagement and monetization strategies, as we have just shown. Below is an
overview of the main technological innovations that have had a major impact on the
media industry, as well as two large-scale examples of successful implementation of
digital technologies in media [11].

Today, no one would argue that one of the most significant technological advanc-
es in the media industry is the use of Al. We have already mentioned such areas as
predictive analytics, analysis of emotional reactions, and content creation and man-
agement as tools that are literally revolutionizing various areas of media. Let us ex-
plain that predictive analytics allows us to use Al to analyze huge data sets in order
to predict user behavior and preferences, which enables media companies to more
effectively tailor a set of content to the interests of a particular user [16]. Analyzing
emotional reactions with the help of AI allows us to interpret interaction in social net-
works and obtain information about the audience’s attitude to certain topics, stories,
personalities, etc. Al-based content creation and management tools allow managing
the autonomous generation and promotion of content based on current topics and
audience perception and reactions, thus contributing to optimizing business costs and
increasing user engagement.
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Another technological innovation that has had a significant impact on the media
industry has been the development of digital platforms that have been used for content
distribution. Such platforms have facilitated a shift from traditional print and broad-
cast models to digital strategies, allowing media companies to reach a wider audience
and develop new revenue streams through the introduction of new business models
that may be based on paid subscriptions, targeted advertising, and other non-tradi-
tional ways of monetizing content.

It is most interesting to consider how media with a long history and a traditional
brand have transformed under these conditions. In particular, the New York Times
(NYT) is a prime example of a traditional print media outlet that has successfully “sur-
vived” digital transformation. As part of the transition, the NYT has invested heavily
in its digital platforms, offering a wide range of multimedia content, including pod-
casts, a variety of interactive features (actually a paradox for traditional media) and
mobile applications. At the same time, the NYT continues to invest in high-quality
journalism, and along with its active use of AI to personalize content for its readers,
the NYT has seen significant growth in digital subscriptions, making digital revenue a
significant part of its business model [17].

Another example is also a traditional media - The Guardian. This company uses
digital technology as part of its own innovative “open journalism” initiative, which
motivates and encourages reader participation to contribute to news production pro-
cesses. Using social media and digital platforms, The Guardian has expanded its reach
and influence. It has managed to build a community of readers who actively engage
with the content [19].

This approach not only increased audience trust and loyalty, but also opened up
new revenue opportunities, including paid community membership programs and
fundraising models of funding from readers [15].

These examples clearly demonstrate that the rapid development of digital technol-
ogies not only poses threats to traditional media, but also opens up new opportunities
for media companies to develop, moving to a qualitatively new level - all of which are
new directions for strategic development. Thus, by utilizing the technologies presented
above and focusing on trust, quality and audience engagement, print media can still
occupy a key role in the industry and continue to play an important role even in the
digital age.

Changing business models in the media

In the following, we will note the new conditions in the context of monetizing
media businesses in more detail. Digital transformation is forcing media companies to
reassess and rethink their business models to meet the new digital reality. The follow-
ing analysis of changes in the business models of media companies under the influence
of digital transformation is presented in such a way as to focus on new promising op-
portunities for content monetization and audience engagement [18].
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The traditional sources of revenue for print media were primarily dependent on
the circulation of the publication and the amount of advertising in it. This has been
significantly disrupted by the proliferation of digital technologies. With the growing
popularity of digital platforms, media companies faced the problem of declining print
sales and, moreover, a qualitative phenomenon - the fragmentation of the advertising
market [14]. In order to survive and to maintain revenue, traditional media began to
develop new strategies for monetizing their business based on digital technologies,
which would allow them to generate profits in the digital ecosystem.

The most obvious strategy is the introduction of subscription models for accessing
content. By offering exclusive, high-quality content to loyal paid subscribers (so-called
paywall), media companies receive a steady income from loyal readers willing to pay
for exclusive content. This model has already been successfully applied by a number
of traditional print media which have started publishing a digital version of the news-
paper, and as a result, these companies have ensured the growth of digital subscribers.

Another, qualitatively different approach is the diversification of monetization ar-
eas through the development of additional digital services. Here we are back to the
convergence and divergence phenomena described above, where media companies
use their brand and audience to create and provide additional services such as e-com-
merce, educational and entertainment events, and the development of their own dig-
ital educational platforms. Such services not only open up new opportunities for rev-
enue generation, but also increase the engagement and loyalty of the audience, which
in these conditions comes into contact with the media company through a range of
services [18].

It should be noted that the very nature of interaction with audiences has changed
under the influence of digital technologies. Contemporary researchers argue whether
the nature of the human being is currently changing in the context of the spread of
digital technologies. Some scholars talk about the expansion of the “human” due to
the active use of technology, including in the communication loop. Others believe that
the very nature of human is changing, shifting the boundaries at the intersection of
the physical and virtual, corporeal and technological [7]. In any case, the authors are
convinced that the information space has expanded in all directions, and together with
this, social media platforms and mobile applications have become the most impor-
tant channels for content distribution and interaction with users (who were previously
only readers). Media companies use such platforms to create communities to distrib-
ute their own content, to motivate participation in real-time discussions, and to collect
and analyze data on user preferences and behavior [10].

In addition, the integration of Al into media has opened up new opportunities for
personalizing content and advertising. Al-based analytics can predict user behavior
and preferences, which gives media companies the opportunity to provide individu-
al content and advertising to individual users. This level of personalization improves
user experience and has a positive impact on the growth of audience engagement in a
particular media outlet.
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If we look superficially at the current situation and pay attention only to the linear
figures of the decline in print circulation, we can miss key new grounds and new pos-
itive and promising factors. Despite the truly disruptive phenomena in the industry,
print media have managed to find their niche, and once again we note that they have
managed to maintain and even increase the credibility of their products in both print
and digital formats.

Opportunities and further development prospects

In the midst of a whirlwind of digital transformation, traditional media are facing
profound changes, and we will take a more in-depth look at the future of the media
industry in terms of new opportunities and trends that will shape the future of media.
In this context, the issue of trust needs to be discussed in more detail.

In an earlier article, one of the authors of this publication noted that the conver-
gence of media and technology has catalyzed a metamorphosis in the media landscape,
forcing traditional print media to adapt to new digital realities [14]. As digital tech-
nologies evolve, media companies are faced with great opportunities to innovate and
redefine the value proposition to consumers. Trust, as noted in the aforementioned
study, is becoming a key mechanism for people to navigate the flow of information in
the digital age.

Print media has gained credibility over the years, and one of the most significant
opportunities lies in leveraging this category. In an era of misinformation, the value of
a reliable source of information cannot be overemphasized. Print media should cap-
italize on this advantage by ensuring the credibility of their digital counterparts and
thereby justifying the loyalty of an audience that values trusted and reliable content.

Modernity is often called the era of “post-truth’, because the spread of fake- and
dis- information (these almost synonyms have come into common use in recent years)
has become widespread, facilitated by the ease of sharing content in the digital space,
primarily in social networks [8]. All this has led to the fact that people are more likely
to consume news which corresponds to their already established perceptions, rather
than searching for accurate and verified materials. As a result, the credibility of the
media as a whole was questioned and public trust in journalism declined. In the face
of this crisis, the print media have become a crucial source of verification and the
struggle for truth. Print media, with its long tradition of fact-checking and investi-
gative journalism, has taken on the role of truth-tellers. Unlike digital platforms that
prioritize speed and virality, print media takes the time to thoroughly check informa-
tion before publication. This commitment to accuracy and accountability allows print
media, as we have shown, to maintain a level of trust with readers.

Incidentally, the “material nature” of print media also plays a role in the struggle
against the post-truth era. The physical existence of newspapers and magazines creates
a sense of authenticity and credibility that online platforms often lack. Readers can
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physically “hold” information in their hands, which gives them a sense of reliability
and legitimacy [5].

At the same time, the thoughtful integration of Al into media activities is another
tool for the development of traditional media. We have already written about specific
technologies that can personalize content, manage preferences, thereby improving the
user experience and creating new ways to engage audiences.

A separate, still problematic area of Al application is content creation, i.e. writing
articles with the help of generative Al, which is making such a big step forward in
2023. This seems to be a debatable topic, and despite the seeming simplicity of the new
possibilities, a number of frameworks, both ethical and professional, need to be estab-
lished in order to utilize this technology for the benefit of users.

As a follow-up to the above-mentioned development of platform economy models
in media, it seems promising to develop in this direction in the media sphere as well.
By applying platform business models, media companies can create ecosystems that
facilitate collaborative content production and consumption. This model promotes
personalization and interactivity, allowing users to interact with content in a more
meaningful way.

Demographic shifts and changes in consumer behavior highlighted by the World
Economic Forum report suggest that media companies need to be flexible and respon-
sive to the preferences of a diverse audience, including a younger, digitally-oriented
generation that is increasingly willing to pay for quality news [1]. This demographic
not only consumes media in a variety of ways, but also expects media to be present and
interactive on a variety of digital platforms.

So-called omnichannelization is developing. In media, it is the integration and co-
ordination of different communication channels and platforms to ensure a consistent
and seamless interaction with users. Omnichannel approach involves using a variety
of channels such as websites, mobile applications, social media, email and traditional
media to interact with audiences and communicate across channels in a user-friendly
format [2]. By adopting omnichannel strategy, traditional media can increase the reach
and interaction with the audience. For example, a news outlet can publish articles on
its website, share updates on social media, send announcements and newsletters via
email, and still act as a traditional print media. The goal of such a strategy is to provide
users with a continuous, consistent and comprehensive stream of content according to
their preferences.

In addition to these opportunities, the digital transformation of media offers op-
portunities for cross-industry collaboration. Media companies are actively collabo-
rating with technology enterprises, data analytics companies and other industries to
create innovative methods of content delivery. Tomorrow’s perspective in this area is
the development of metaverses based on augmented reality (AR) and virtual reality
(VR) technologies, where users will have a qualitatively new experience of interacting
with media.
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Conclusion

The authors examined the multifaceted impact of digital technologies on the me-
dia industry, with a special focus on the role of AI. At the same time, they highlighted
the importance and significance of a completely “non-digital” category - trust - and its
enduring value, which is an important element for the survival and development of
media in today’s environment.

Digital technologies, especially Al, have become an integral part of the function-
ing and development of media, as the use of these tools makes it possible to significant-
ly optimize business costs, increase user engagement and tailor content to individual
preferences.

However, the current situation cannot be described as stable or exceptionally
prosperous. Despite the opportunities offered by digital transformation, the media in-
dustry faces major challenges, including the need to adapt traditional business models
to generate revenue in a new environment; to “save face” in an era of post-truth and
misinformation; and, of course, to make difficult decisions about digital monetization.

As aresult of the research, the authors believe it is possible to formulate the follow-
ing promising areas of business development in the media sector in the context of the
need for digital business transformation:

1. Leveraging Al and data analytics: it is important to invest in Al technologies
to develop and use predictive analytics, content personalization and effective content
management in strategic management. Data analytics allows one to understand and
manage audience preferences and behaviors to create more interesting and relevant
content.

2. Introducing platform economy models: It is promising to develop business
models based on platforms that allow creating and consuming content together with
users. This approach can help to create and develop loyal communities and improve
interaction between users and media.

3. Importance of maintaining credibility and a trustworthy image: Priority should
be given to the quality, credibility and integrity of content to maintain and build audi-
ence trust. In a digital landscape rife with misinformation, the role of a trusted source
of information can differentiate media that focus on this from competitors.

4. Diversification of revenue streams: alternative revenue models that exist out-
side of traditional advertising, including those that go beyond the traditional industry,
should be explored. Such diversification can reduce dependence on a single source of
income and ensure financial stability.

5. Attracting a younger audience: the preferences of a younger audience which is
willing to pay for quality news should be taken into account. In this direction, it is nec-
essary to rely on the above-mentioned directions, which can contribute to attracting
this audience and ensuring their loyalty.
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6. Developing cross-industry cooperation: It is important to establish and devel-
op partnerships with technology companies and businesses from related industries
to explore innovative methods of content delivery, such as AR and VR, which have a
long-term perspective and which will undoubtedly be actively integrated into the me-
dia sphere.

Thus, the authors conclude that the triad of 1) strategic use of technology; 2) pre-
serving trust; and 3) developing and applying innovative business models, all together
creates favorable conditions for media companies to overcome the difficult and painful
period of digital transformation. The authors believe that successful development in
the new environment requires a synergistic approach that balances the preservation of
traditional media values with the need to incorporate new digital tools and platforms
into operations.
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